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Introduction 
 
Why collect evidence? 
 
When people start a community project – often collecting information or gathering evidence is the 
last thing on their minds. At some point someone thinks we better take some pictures or ask people 
some questions or count who has taken part. It is much harder to use information to support your 
project once your project is started  - you've already missed important data, you can't go back and 
ask people what you need to, you are not sure how to use what you've collected! We learned this 
through getting it wrong ourselves. There is another way 
 
We want to begin with the idea that you think about what information you need to support your 
project right from the start – if you build in what you need from the start, it becomes much easier to 
collect information.  
 
We also want to say to you – information is only worth collecting if you use it! Good information can 
help you understand your project inside out and in turn you can use what you find out to make your 
project even better and convince others to fund you or become involved. Finally collecting 
information need not be complicated – there are lots of simple things you can do – you don't have 
to be an expert. When we are talking about evidence for community projects, we are talking about 
collecting simple and realistic information that is fit for purpose. 
 
This toolkit takes you through step-by-step how to decide what information you need to collect, 
collecting it and using it. It will signpost you to further resources You can also tak to us about the 
individual needs of your project. 
 
What is evidence? 
 
The words research, monitoring, evaluation and evidence can sound complicated, specialist and 
confusing. When we are talking about evidence  - we mean – what information do you know about 
your project. There are many different types of information that are useful, including photos, 
demographic information and responses to questions on experiences, views and attitudes, 
feedback forms and complaints. In the tools section there is a grid of different data collection 
methods you can use, as well as some principles for collecting information and links to further 
resources. 
 
Where to start? 
 
The best place to start with collecting information or evidence is looking at exactly what your 
project will achieve. Once you know what you want to achieve you can decide what exactly you 
need to know to see if you have achieved it!  
 
Remember to include any monitoring or evalation requirements which funders might have – if you 
apply for funding even for a street party there could be data you need to collect. If it is isn’t clear, 
ask your funders. 
 
Step 1: Check your project aim is SMART 
• Is it specific? 
• Is it measurable? 
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• Is it acheivable and realistic? 
• Is it time-bound? 
 
Step 2: Turn your project aim into research question(s) 
 
• What information do you need to collect to prove your aim/ outcome? 
• At what stages/ milestones do you need to collect it? 
• Who do you need to collect it from? 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Here is are some examples of projects aims and research questions. 
 
Project aim – Circle 17 

 To set up a 6-month coaching programme for people who live in Waltham Forest 
between October – March 2015 to equip people with coaching skills and tools they 
can use to make changes in their own lives. 

Research questions 

 To collect information from each partcipant on the impact the coaching programme 
had on their lives at the end of the programme. 

 To collect information from each participant on which specific toolks and content 
they found useful after each session. 

 To get consent to use edited highlights from impact record as testimonials on 
website. 

 To incentivise each participant to complete impact record by providing a coaching 
workbook to those who complete it. 

 
Project aim – food project 

 To reduce the amount of food people throw away  
Research questions 

 How much food (in grams) do people throw away for one week at the start of the 
project? 

• How much food do people throw away for one week at the end of the project? 
• How did the project impact on the amount of food people threw away? 
 
Sometimes collecting information is the point of the project, or at least the first part of the 
project. In that case you can stil formulate project aims and research questions, for 
example: 
 
Project aim – gardening  

 To find out how people use their gardens and whether there is scope for a new 
gardening project 

Research questions 
• What do people grow in their gardens? 
• What activities do people do in their gardens? 
• How would people like to use their gardens? 
• What support/tools do they need? 
 
Project aim 

 Do people who live the road on XX road want a street party this summer? 
Research questions 

How many residents want/ do not want a street party this summer? 
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Once you have decided project aims and research questions you can start to think about how you 
collect this information – this is the fun bit. The two stage approach above will help ensure you 
build evidence into your project right from the start. You can use the evidence plan (tool 1) to help 
you plan – from deciding on your research questions to using evidence. 
 
Who can collect evidence? 
 
You don’t have to be an expert to collect information and evidence for a small-scale community 
project. It is about collecting evidence which is fit for purpose. That means using the resources or 
people you have at your disposal – in other words you and other people involved in your project. 
Look at what you can do: 
 

 Can you design a simple questionnaire? 

 Can you provide a feedback book? 

 Can you ask people some questions about how they found 
your project? 

 Can you take pictures? 

 Can you count the responses? 

 Can you summarise what you have found? 

 
Talk to those involved in your project – what can they do? Who do they know that can help? Please 
ask us for support to decide what to collect and how to use it. 
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Collecting evidence 
 
So, at this point you know what your project aims are and what research questions you will ask. 
Before you decide how to collect the info you need, think about the following principles to guide 
you: 
 
Principles for collecting evidence 
 
There are some important principles about collecting evidence which it is important to know. 
 
Quantitative and Qualitative 
 
All evidence or information can be divided into two types: 
 
Quantitative  - where you count or quantify something. If your research question is about 
knowing how many people come to your yoga class, then counting them is quantitative evidence. 
More widely if you want to count something about those people – their height, their gender then 
this is also quantititative. The good thing about quantitative data is that it can easy to count stuff, 
the bad thing is it only allows you to collect data where there are fixed answers where you can 
design structured closed questions. Collect quantitative data when you want to find out what/ how 
many/ who/ when/ where, but  not how and why Also counting some things is really hard e.g. 
disability, income, ethnicity.  Quick Tip: If you are collecting quantitative info to count stuff keep it 
simple and use other people’s questions for counting stuff.  
Key methods: questionnaire surveys 
 
Qualitative  - where you explore the quality of something, for example the quality of beliefs, 
values views, experiences. If your research question is about understanding how yoga benefitted 
people you can ask a quantitative question e.g. how much did this yoga benefit you on a scale of 1 
– 10, for example, but from this you won’t find out how something benefitted people and designing 
good quantitative questions to measure views is really hard. Instead you can use open questions 
to really explore how or why people think or experience something. The good thing about 
qualitative info is that it really allows you to find out about something in detail. The difficult thing is 
the time and skill involved in collecting and understanding good qualitative data.Quick Tip: if you 
are collecting qualitative info focus on the quality of your questions and don’t ask too much. Never 
talk about data in terms of numbers, but instead use some/ many/ most. 
Key Methods: qualitative interviews and case studies 
 
Understanding population and sample size 
 
Population here means the total pool of people who you want to find out about – e.g. for 
Government surveys of disability this means all disabled people in the UK. Because many 
populations are so big, it is too difficult and expensive to collect data from the whole population 
Because of this much data collection involves sampling. Sampling means taking a small section of 
your population. Because populations can be very varied, Governments commission huge sample 
surveys so that they can be sure that the results would be the same no matter what sample they 
chose.  Sampling can get incredibly complex in an effort to ensure this and to avoid statistical bias 
and error.  
 
The most important thing to know for your project is that you don’t need to worry about this too 
much! A small local project has a small population or target groups which makes your life easier – 
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when we talk about population we might be talking about everyone who came to your lunch or 
everyone who lives in your street. Once you know who your target groups are, there are three 
things you can do to ensure that the evidence you collect is as robust as possible: 
 

1. Collect evidence from your whole population (or as near to it as possible). If you response 
rate is high then you know you are representing those who took part as far as possible. You 
can make sure your response rate is high by making sure you gather evidence in a simple, 
engaging and quick way – so it is hard for people to refuse to take part. You can also 
provide incentives (see below). 

2. If you can’t ask everyone, include a range of people: Nearly as bad as a low response rate 
is when you have only asked certain kinds of people – e.g. your friends! If you have to 
sample try to ensure you ask a range of people across a range of relevant variables – e.g. 
gender, ethnicity, age, location. 

3. Don’t try to generalise to another population. For example if you did a food project with a 
homeless group in one venue, don’t talk about homeless people in the UK or even in 
Waltham Forest, instead talk about participants or beneficiaries of your project. 

Quick tip: Keep it simple, keep it brief! 
 
Mode of collection 
 
Not as technical as this sounds! This just means are you going to collect info face to face (or on the 
telephone)? An interview or face to face survey means you can check that people understand the 
questions and record the answers for them (tip: for qualitative interview you may need to make a 
lot of notes or record using a tape-recorder or another audio device), but is time-consuming.  
 
Alternatively you can gather evidence by providing paper copies of surveys/ forms which people fill 
in themselves – however it is harder to encourage people to fill these in and people may not spend 
so much time on their answers. You can also post/ email people, including using the resource – 
survey monkey which formats your questionnaire (see below), but you may not get a good 
response, though it can be great if your project is about a very wide or a virtual community. 
 
To decide which is the best method consider the following – is the info sensitive or complex (e.g. 
qualitative) if so face to face is best. If you population is very small e.g. 10 people and you can 
build in time for people to complete a survey/ form then this will encourage good response. If you 
population is bigger and the info is relatively simple you may need to opt for postal or email (as 
long as you think your population use these methods!) but if you do send reminders and give 
incentives (see below) 
 
One way to get round some of these limitations, particularly when you have a number of different 
research questions is to triangulate  - use more than one mode and method so that you can be 
sure you are collecting as much good data as possible. 
 
Quick tip: face to face is best, but if not possible keep info as simple and engaging as you can. 
 
 
Designing user-friendly questions 
 
The most important skill you can bring to the process of collecting evidence is designing good 
questions to ask people – wehther in a questionnaire survey, interview or a feedback form. You 
want to make it easy for them to take part, so use plain language with no ambivalent or words 
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whose meaning is not clear. Design questionnaires using a printed and clear format (survey 
monkey.com can help you do it). Make sure that people have space to record their responses and 
that you have given a response option for every possible answer. Most importantly pilot or test your 
questionnaire with a few people – you’ll be surprised how useful this is for making small or even 
big changes.  
 
If you are collecting qualitative info either face to face in an interview you will need to think about 
the skills important for a good research interviewer:  

 Listening: practice this and give people enough time to answer 

 Non-judgement: Don’t give advice or opinion or lead people by suggesting the answer you 
think they are going to give, just listen and record! 

 Writing notes: you will need to write quick notes, then write up or record 

 Prompting: Listen carefully. Do you have the info you need or will you need to ask a follow-
up question? 
 
You will still need to write questions down beforehand (as a list of bulleted questions, can be 
helpful) so that you know what you are collecting. Not all these questions will need asking, as if you 
give people time and space they may provide a lot of the info without prompting. Again as with 
quantitative questions, pilot the questions you have designed with a few friends/ participants.  
 
The place to start with questions, is like the conversation – who are your participants? What do 
they like doing? What don’t they like doing? This will help in terms of language, whether you can 
design visual or physical polls rather than another boring questionnaire and how many questions 
you can ask people. See tool 2 for some great ideas about questions and other ways of collecting 
data.  
 
Consent, confidentiality and data protection  
 
When you collect information (including taking their photographs) from people it is vital that you ask 
for their consent – whether they are willing to take part – people have to participate in research 
freely, because you are going to take their time and use their data. You will need to assure them in 
person or on any research tools that data will be treated confidentially – e.g. not shared or used for 
purposes other than for research, not identifying them individually. Photographs are a special case 
because they identify people. It is good practice to ask at the beginning of activities whether people 
are willing to have their photographs taken or display signs at larger events explaining that 
photographs are being taken at the event and that if people do not want their pictures taken they 
should inform the photographer (see tool 3) 
 
You also have responsibilities in terms of data protection. In practice much of the data you collect 
will be anonymous (e.g. not include name and contact details – it is good practice to separate from 
collecting details from promotional mailing lists), but as you are doing a small community project 
you must be careful not to identify people without permission. In most cases ensure that you keep 
the data you collect in a safe place and that you shred it after you have finished with it. Do not 
incude any identifying data on any data sheets you collect (see below – section 3). There are 
exceptions – when you are doing case studies you may want to use personal details e.g. name 
and photo. As long as you obtain consent and ask participants to sign their consent then this is 
fine. See tools for more guidance.  
 
Make sure you ask people nicely to take part. Explain realistically how long this will take. Explain 
why it is useful to you/ your project. Explain that you will not be using any details which identify 
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them. Make sure you always thank people for taking part.  Include it at the end of your 
interview/questionnaire tools.  
 
If you can, think about how you can incentivise people to take part. Large research organisations 
often give people a thank you payment. You probably won’t be able to afford that. But there are 
things you can do to encourage people to take part, especially if providing you with information 
takes them some time: 
 

 Give people a product or service for free – a piece of fruit, a plant or if you have specialist 
skills e.g taking a good photograph of them, origami animal 

 Enter people in a prize draw for a good raffle prize 

 When the time people is spending is significant – make tea/ coffee, offer an exchange  - 
what could you give them? 

 Thank them properly and – offer to send them a copy of your findings 
 
Further resources 
 
There is a wealth of information out there about collecting evidence. Here are some places you can 
look: 
 
www.ces-vol.org.uk 
Charities Evaluation Services 
Very useful info on monitoring and evaluation, as well as tools you can use, including a short guide, First 
Steps in Monitoring and Evaluation as a free download. 
 
www.evaluationtoolbox.net.au 
Evaluation Tooolbox 
The toolbox aims to provide a one-stop site for the evaluation of community engagement projects. Some 
useful tools for research and planning an evaluation. 
 
www.surveymonkey.com 
Survey Monkey 
Provides free survey design which you can send out to participants by email or print. 
 
www.wikihow.com 
Here you can search how to do anything  - including surveys, questionnaires, focus groups, case studies. 
 
www.knowhownonprofit.org/ 
Run by the National Counci for Voluntary Organisations, this site contains how to guides for many aspects of 
running a community project. Look at how to do the basics 
http://knowhownonprofit.org/organisation/quality/mande/monitoring-and-evaluation-the-basics/mande 
 

http://www.evaluationtoolbox.net.au/
http://www.wikihow.com/
http://knowhownonprofit.org/organisation/quality/mande/monitoring-and-evaluation-the-basics/mande
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Using evidence 
 
Once you have collected the evidence you need, you need to use it! This section takes you 
through inputting and analysing the data to presenting and sharing your evidence. This is a good 
point to revisit the aims and objectives of your project and the research questions you set yourself 
– what do you need to know – this will help you decide what to analyse and how to present it. 
 
Analysis 
 
To get started you will first need to be clear about the type of evidence you have collected. If it is 
quantitative i.e. you have counted something eg. responses to questions, numbers of people 
attending an activity, then your first step is to pull all your data together numerically or sometimes 
using limited words. The first thing to do is produce a table or data sheet where you can put all 
your data in one place. 
 
An example is below 
 

      

Respondent 
number 

How helpful 
was activity (0- 
5) 

How much 
difference will it 
make to your 
life (0-5) 

How much 
did you 
learn about 
XX (0-5) 

How likely are 
you to 
recommend to 
friends and 
family 

Where did you 
find out about 
the activity? 

1 3 2 3 3 Word of mouth 

2 3 3 4 3 leaflet 

3 4 5 4 5 leaflet 

 
One of the easiest ways to do this is to use an excel spreadsheet, even if you only have data on a 
few questions ( but you can do a simple tally using paper or a table in word). As well as being an 
easy way to put everything in one place and save it, excel allows you to create drop down menus 
to code different categories. For a tutorial on how to do create data sheets and analyse data in 
excel, look at https://learningstore.uwex.edu/assets/pdfs/G3658-14.pdf 
 
If you have collected qualitative data you will not be able to treat it in the same way. Instead you 
can do what is called a thematic analysis. This means taking all your notes, or the recordings that 
you have transcribed (this means writing down all or some of what you have recorded) and 
organising them.  
 
There are many different ways to do this, but one simple way is to write on separate pieces of 
paper or in a word document or in an excel spreadsheet all the different comments you have – you 
can edit them to save time, but because the quality of the data is important try to include as much 
of the detail as you can. Once you have all the comments written down, read through them and try 
to create a key. For example if you had done a focus group on how group support had helped 
people to stop smoking you might find that comments fell into – peer support, regular checking, 
sharing problems, sharing techniques. You can make your key easier to read by coding comments 
by colour according to their theme – either in word or excel or using felt tip pens. 
 
For example, 

https://learningstore.uwex.edu/assets/pdfs/G3658-14.pdf
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“I welcomed the support from other people who had been in the same boat“ 
 
“It was nice to know you would have someone checking on how you’d done that week“ 
 
“I really bonded with XX and she told me what had worked for her“ 
 
As you re-read and add new comments you will refine your codes and add new ones. What it will 
give you is a way of organising people’s views about a topic. 
 
Presenting the evidence 
 
The simplest way to present the evidence is to write a written report or summary of what its telling 
you, but you can do a lot to make this interesting and engaging. Again, remember to revisit your 
aims and research questions. Make the report clear and engaging by following these suggestions: 
 

 Tell a story  - start with you wanted to acheive, what happened, what was acheived and 
what next.  

 Use plain language – explain any technical terms and avoid jargon 

 Don’t just present facts but explain what they mean in terms of your aims. For example 
don’t say, 11 people reported they enjoyed the activity, but 11 people (out of the 13 who 
attended) enjoyed the activity and this shows that our aim of supporting people to learn a 
new skill by making enjoyable was acheived.  

 Only use numbers of you have a high response rate from your population and if the 
numbers matter or make sense. If you are monitoring how many people participated in your 
project that is a good use of numbers. 

 If you data is qualitative – e.g on how or why something happened, dont use figures, but 
qualitative terms – e.g. few, some, many, most 

 Include a very short introduction – explaining the project and a conclusion – summarising 
whether the project achieved its aims. 

 Use quotes from respondents to highlight particular points Attribute them sharing key 
characteristics, but in an annoymously, e.g. female, 33. 

 Remember to include a section on how you collected evidence – in some reports this is 
called methodology. Explain how you collected the evidence, why you chose the approach 
you did and any problems you encountered. 

 
For good examples of short, well-written reports see www.jrf.org.uk 
 
 
Using visuals 
 
Presenting your evidence in a visual way can make it easier for people to understand and more 
interesting for them to read. Once you have collected and recorded quantitative data you can 
represent them in a diagram  - for example pie charts line diagrams and bar charts. BBC bitesize 
has a useful guide to selecting and using different types of diagram.  
 
http://www.bbc.co.uk/bitesize/ks3/maths/handling_data/representing_data/revision/1/ 
 
Instead of produing an written report you could produce an infographic, particularly if someone in 

http://www.jrf.org.uk/
http://www.bbc.co.uk/bitesize/ks3/maths/handling_data/representing_data/revision/1/
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your group has design skills These illustrate findings in a visually interesting way, usually on one 
page. Search infographic online to find examples. The following link signposts free resources: 
http://www.creativebloq.com/infographic/tools-2131971 
 
 
You can also use photographs  - of activities or people to ilustrate what you did. This is much 
easier if you have decided at the beginning what you want to demonstrate in the pictures – e.g 
participation, learning a new skill, working together, notes from a community conversation.  You 
can use art or cartoons produced by the group. 
 
Making best use of your evidence 
 
So now you have planned your research questions and how to collect evidence on your project, 
collected it, analysed it and written a report describing what you found. How will you use it? There 
are many different ways it can be used to help you: 
 

 Hold  a discussion with your project group to talk about the evidence, focusing on how the 
project worked and what it achieved and what could be improved. The most important 
purpose of collecting the evidence is so that you can use it to improve your project and 
think about how you can use this in the future. 

 Share copies of the research report or design a presented to show what you found. 

 Share findings more widely with your stakeholders. Put it on your project website or blog 
about the implications of your evidence, inviting people to comment. Remember to make it 
as engaging as you can by using photos and other visuals. 

 Complete any monitoring or evaluation returns for your funders. They will normally give you 
a format for this and a deadline. 

 Use the evidence you have collected to apply for funds and awards to further develop your 
project. Celebrate your successes and highlight the difference your project has made to 
people’s lives. 

 

http://www.creativebloq.com/infographic/tools-2131971
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Tool 1: Evidence Planning Chart 
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Tool 2: Method Grid 
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Tool 3: Community research tools 
 

2 way Poll 
Good for a yes/no question e.g. do you 
want to make our street smoke free? 
 

 Ask the group a question 

 Make 1 side of the room the aye side 
and one the nay side and get people 
to vote with their feet OR 

 Give each person a balloon/token/ 
marble and ask them to post in 
yes/no container 

 Remember to record the result - 
visually 

Scale poll 
Good when you have a question with 
scaled responses eg. How confident are 
you that we can change our 
neighbourhood (on scae of 1-10) 
 

 Make 1 side of room high point of 
scale and the other side the low point 

 Ask people to place themselves on 
scale. 

 Ask people on specific points why 
they have put themselves there. 

 Record results! 

Ballot box 
Good when you want people to vote for 
their favourite option 
 

 Design a simple questionnaire with 
options 

 Place ballot boxes in community 
venue (s) 

 Ask people to vote with a tick/ X 

 Count responses 

 Tip: have a hustings beforehand so 
people can argue for options. 

Cafe conversation! 
Good when you need to collect views 
and experiences from a group, but have 
limited recording capacity 
 

 Serve tea/coffee/cake 

 Group people (max. 6 people) 

 Place paper table cloths on each 
table, give everyone a different 
coloured pen 

 Ask questions at the front and ask 
everyone to write a response to each 
question and discuss their 
responses. 

 Ask 1 person in each group to 
summarise. 

 Taking photos is a good way of 
recording findings but you can also 
use original notes. 

Postcard wall 
Good for collecting and sharing simple 
feedback in one space over time 
 

 Display one large question on 
noticeboard/ wall 

 Provide blank postcards – ask people 
to fill. 

 Make it easy for people to put up 
themselves by providing drawing 
pins/ bull dog clips/ pegs on a 
washing line. 

 Get creative by providing different 
coloured pens or collage materials – 
ask people to find an image or word 

Whiteboards 
Good way of collecting evidence on who 
took part in your project without asking 

lots of difficult questions 
 

 Using large whiteboards and makers, 
ask people to write a comment/ 
answer a question 

 Take a photo of them holding up a 
whiteboard (remember to ask 
consent) 

 Use to count numbers from different 
target groups. 
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to summarise their views. 

Peer interviews 
Good for when you don’t have much 
capacity for interviewing partipants 

 Ask group to come up with a list of 
open questions based on your main 
research questions.  

 In pairs ask participants to interview 
each other and take notes on the 
other persons responses. 

 Ask them to email you their notes 
 
 
 
 

Short films 
Good for exploring an initial group 
problem/ issue 

 Ask people to focus on the most 
important issuefor them (relating to 
your project) e.g. litter. 

 In pairs/threes ask participants to 
make a 3 minute film with a narrative 
or soundtrack. 

 With permission upload these on u-
tube 

 Can also be used to explore a 
person’s experience of a project. 
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Tool 4: Example consent questions and signs 
 
A good questionnaire or other research tool (e.g. an introduction to a focus group or interview) 
explains the purpose of the research and ask people to consent to taking part. It is important to be 
realistic about how long it will take. When you are collecting case studies – you must make sure 
that people understand the data will be public and possibly identify them. Make sure you send 
them a draft case study asking if they are happy for it to be published (and get this in writing), 
before publishing. 
 
The signs overleaf can be displayed at events where photographs which will be shared publicly (for 
both research and promotion purposes) are being taken. 
 
Questionnaire example 

 
This short survey will help us understand the views and experiences of those taking part and help 
us make our project better. We would appreciate it if you would complete it – it takes around five 
minutes. The data collected will not identify individuals and will only be used for research purposes. 
 
Interview/ focus group example – can be used in initial invitation to take part and repeated at the 
start on an interview 
 
We are asking some participants to take part in interviews so that we can understand their 
experiences of the project in depth – this will really help us to improve what we offer. The interview 
will take around 45 minutes. We will not identify you individually when we report the findings from 
the interviews.  Can I just confirm you are willing to take part? 

 
Case study example – can be used in initial invitation to take part and repeated at the start on an 
case study interview 
 
We are asking some participants to take part in interviews so that we can understand their 
experiences of the project in depth – this will really help us demonstrate how the project has 
worked to funders and improve what we offer. The interview will take around 45 minutes. We will 
write up what you say to us in this interview and produce a case study (including a photograph of 
you) which will be used in reports and published on our website. We will make sure you are happy 
with the case study before publishing. Can I just confirm you are willing to take part? 
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Example of text for photo consent sign (produce in large text) 
 

 
 

Hornbeam will be taking photographs 
and/or videoing at this event.  

 
Your image may be used on our website for 
promotional and research purposes, and may be 
made available to funders and published on the 
internet. If you do not want your image being 
used for these purposes, please let the 
photographer or event organiser know. 

 
 



 
 

19 

 

 
 
 
Event Monitoring Form 
 

Number of volunteers  

Number of BAME volunteers  

Number of volunteers age 65+  

Number of participants  

Number of BAME participants  

Number of participants age 65+  

 
Who was this project aimed at (tick as many as apply)? 

volunteers  older people  community groups  

men  people on a low income  disabled people  

women  BAME groups  unemployed  

families  champions  businesses/SEs  

young people  street/ neighbourhood  In fuel poverty  

 
What were the aims of the event? 

o    

o   

o   

What were the main outcomes for the project? Please consider what people took home, what was 
delivered, follow up activities, learning points 

 
    

Internal Use 
Activity 

 

Org/Person 

 

Staff initials 

 

Date 
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Hornbeam Activity Survey 
 
This survey helps us to understand the impact our activities are having and to make them better. 
Please take five minutes to complete it – the data collected will not identify individuals and will only 
be used for research purposes. 

 
What have you taken home from today's activity? 
 
Please complete for any relevant areas -  ticking the boxes which apply to you for each area 
 

 It's made little 

difference to 

how I think 

about 

It's helped me 

to think about 

I've been 

inspired to 

take action on 

I'd like to 

participate in 

further 

activities on 

I'd like to 

volunteer in 

this area 

Buying, 
growing, 
cooking and 
eating food 

     

Reducing 
and reusing 
waste 

     

My energy 
use 

     

My use of 
transport 

     

My health 
and well-
being 

     

My living 
costs 

     

My 
community 
 

     

 

As a result of today, I will... 
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The great thing about today was..  Next time please... 

 
 

 

 

 

 

 

 

 

About me 
 
Collecting this information helps us to make sure that our projects reflect our community. 

 

What gender are you? 
 
 
What age are you? 
 
 
Are you from a minority ethnic group? If so how would you describe this group? 

 
_______________________________________________________ 
 
Are you on a low income? 
 
 
Do you have a disability that affects your day to day activities? 
 
 
 


